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Overview: Keith Osborne 





We can afford to pat ourselves on the back 
because DECWORLD'90, the largest single- 
vendor, fully-integrated exhibition ever held 
in the Southern Hemisphere, was a 
tremendous success, We can also look forward 
to the next DECWORLD down under — an 
event we are committed to for 1992. 

But in a tough economic climate, laurel 
trees die quickly. We have to keep working 
hard to preserve and enhance the many 
achievements of that great event. 

Keith Osborne believes that we can realise 
this aim by rolling out a carefully planned 
program of industry-specific exhibitions, 
seminars and sponsorships. On a smaller 
scale, and in a more focused environment 
than the $A4-million DECWORLD'90, we're 
working to intensify the messages given out at 
that event and to complement its success on 
every level — not least of which is the fact 
that the event proved to be financially 
worthwhile. 





The Way We Were 
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“A good example of the kinds of results 
we're trying to achieve with these focused 
individual events is the FINEX event, held 
before DECWORLD in Melbourne,” tells Keith. 

“We attracted some of the major players in 
the finance industry and from the reaction of 
the attendees, we know we're now seen by 
senior executives in that industry as a viable 
solutions supplier. Did we make money from 
it? That's hard to tell. Every industry has its 
own lead time for sales. In the finance 
industry, that can be up to five years. Without 
FINEX, we may not be positioned for some of 
the opportunities we have today. 

“The point is that if we get the right people 
to these events, we have the potential to build 
relationships which are fruitful in the long 
term.” 

According to Keith, our approach to these 
smaller events is very much based on the two- 
dimensional layout of DECWORLD, 
concentrating separately on industry and 
technical issues. 


M@ Extending the “Technology 
Dimension” 


The first two-thirds of the DECWORLD'90 
floor were industry-based, looking at solutions 
in the finance, manufacturing and 
telecommunications industries as well as in 
the executive and government areas. These 
exhibits were aimed at the senior executive 
level rather than the MIS managers, We're now 
aiming to focus the same level of quality and 








the same thrust at the senior executive level in 
those individual targeted industries. 

“For example,” Keith explains, “early this 
year we fan a substantial customer event, 
though of a different ilk to DECWORLD, in the 
Corporate Leaders Forum for the 
manufacturing industry. This was a very 
significant, high-level event for that industry. 

“We brought a group of very senior 
manufacturing executives together and had 
internationally recognised speakers presenting 
and discussing the major issues affecting the 
manufacturing industry today. So, at the very 
highest level of the industry, customers got a 
view of Digital's overall capabilities in 
manufacturing in a style of event never seen 
previously in this country.” 
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Digital's involvement in exhibitions, seminars Adelaide,” Max continues, “trying to hire “We didn’t have an Adelaicle office or 


and trade shows has traditionally been a some tables and chairs the night before the Corporate exhibition organiser. 
means of promoting our products and show opened. “And we certainly didn’t have a database!” 
capabilities across industries and technology. So 


In fact, our involvement in the ACS event 
later this year in Adelaide rings some bells for 
Regional Technology Consultant and SPR 
historian Max Burnet. 

“Our first exhibition was at the Australian 
Computer Society in Adelaide in December 
1969, at the Adelaide Town Hall, | was a Sales 
Engineer at the time, and Robin Frith was 
Subsidiary Manager. 

“Robin and | took-a fourterminal 
Timeshared PDP-8/1 computer with two 
DECtapes in two six-foot cabinets, and ran 
multi-user Focal. The ability to put four 
interactive terminals on a computer was a big 
deal in those days, even though the terminals 
were ASR-33 mechanical teletypes! We also 
had a one-user PDP-8/Land a dial up 110- 
baud modem to a PDP-10 in Melbourne. 

“| remember going down Unley Road in 





DECUS'’s first exhibition in SPR, 1969 at Adelaide. 


Digital, Keith says, has already extended the 
technology dimension of the DECWORLD 
floor with such events as the UNIX exhibition, 
held just some weeks after DECWORLD, and 
the IMAGING conference at Sydney's Darling 
Harbour last year. 

In September this year, a blue-chip event 
for us in the technical arena will be ACS 91, 
the Australian Computer Society's gala event 
in Adelaide. 

“Not only have we committed ourselves as 
the major sponsors,” says Keith, “but we're 
also going to provide the technology for the 
whole show: building a network across the 
floor of the exhibition and through ten hotels, 
and integrating various vendors’ products. As a 
solution-oriented demonstration of our 
networking ability, this'll be an event of 
significant worth. 

“Our aim with all these events,” says Keith, 
“is to have high-level customers recognising 
Digital as a partner with the essential 
understanding and knowledge of their 
industry issues and technological 
requirements, The message is that we're 
moving from supplying boxes to selling 
solutions. 

“Through this program of events, the 
challenge to the Marketing group is to identify 
the profile of the audience that we are 
demonstrating to. The challenge to the 
Salesforce is to deliver that audience and then 
follow up leads. And now, as of DECWORLD, 
we have a formal system in place to position 
our customers in this way.” 


ee Customer Database 


That service is being set up by Direct 
Marketing Manager Laura Starratt. 





CONTINUING DECWORLD's tradition: our successful manufacturing exhibition beld in 


Melbourne earlier this year. 


“One of the critical success factors for any 
large organisation is its customer database,” 
says Laura. “Well before DECWORLD’90 we 
were in the process of designing and piloting 
a marketing database. The advent of 
DECWORLD brought forward the decision to 
go ahead with buying the necessary 
technology to make it happen. 

“So we now have the ability to profile and 
target an audience for a particular exhibition, 
and track all the leads that come from that 
event. We can then follow on the life of that 
lead and see what business it generated. Not 
only can we measure the success of the leads, 
but we can also track the investment required 
to generate a lead. 

“For example,” Laura continues, “we've 
worked out from DECWORLD’90 expenditures 


and attendance that each lead was an 
investment of about $A1500. We know who 
the Account Manager for that lead is, and we 
can see whether that lead has, in a sense, ‘paid 
off — and if not, why not.” 

With the lead tracking system in place, we 
know that DECWORLD'90 was financially 
worthwhile, We also know it gave us strong 
visibility in the market-place as a solutions 
supplier, demonstrated the strength of our 
relationships with third parties and made this 
statement to our competitors: in a time of 
economic instability, Digital is a viable 
company. 

DECWORLD'90 signalled Digital’s coming 
of age in SPR. The exhibition may be over but 
we can keep its impact alive in smaller events 
as we lead up to DECWORLD'92. & 


Flexing our Buying Power 





Over $A1000 is being saved each week by a 


new forms management program introduced 
by Regional Purchasing and, with the program 
still in its early stage, more savings are on the 
way. 

The program meant investigating the forms 
and the quantities used in Digital each month, 
deleting those copies which were redundant, 
standardising sizes, and batching print orders 
so that similar forms could be printed in one 
go and therefore more economically. 

One of the results of the forms 
Management program is costs cut by 25%. 
Additionally, forms are easier to-use, 
professionally designed and properly 
monitored. 

Reducing spending at this level has 
amazing results: Every dollar saved has four 
times more profit impact than if we'd simply 
sold another dollar's worth of goods or 
services. In other words, Digital needs $A4- 
million in revenue to make the same 
difference to our bottom line that $A1-million 


in savings can make! 


© Putting the Check on 

Cheques 
A company the size of Digital sends out lots of 
cheques and keeping stocks on hand called 
for ordering new shipments every 60 days. 

Under Purchasing’s program, savings were 
achieved by ordering the most economical 
quantity after it was found that, since the form 
didn't require changes, we could buy smarter 
in bulk. Result: instead of ordering two 
months’ supply, which cost Digital $43,628.98, 
we now order six months’ supply, saving the 
Company a not-insignificant $A2116.98 with 
each order. 

In another example, batching like orders 
saved us nearly $A1000. But dollar savings are 
only part of the story when one considers the 
time and effort saved by avoiding repetitive 
work and panic buying. Monitoring prevents 
over-ordering and obsolete forms being 
reprinted by mistake. 


A complete catalogue has been compiled 
and information is now available from 
Purchasing about any form you have a 
question on. Other offices will be receiving a 
catalogue shortly. Purchasing’s Di Smalley 
(SNO, extension 7160) recommends that 
anyone implementing a new form should 
contact her to ensure it is included in the 


program, 


B® Settling on Stationery 

Ask any Secretary and you'll be told that 
ordering office supplies has been the bane of 
their lives for months. 

As well as the forms management program, 
Regional Purchasing have appointed a new 
stationery supplier, and a new procedure 
introduced will save time, frustration and, says 
Di, about $430,000 a year! The new process 
means that goods are delivered in 24 hours, 
but more importantly it is the forerunner to a 
full EDI system. 





Major Win to ACS 


ACS must now compete with the private sector 
for Government work — work that it was 
previously awarded automatically. Existing 
information systems at ACS weren't designed 
for commercial operations and Operate on 
hardware at “the end of its economic life”. 

That's where Digital Sales Account Manager 
to the ACS, CAO’s John Blackley, seized the 
opportunity. As a result of his mighty efforts, 
and of those too numerous to mention, ACS 
picked Digital over four other vendor tenders 
(IBM, Unisys, Fujitsu and Pyramid) and gave 
us the job as prime contractor and systems 
integrator. 

Our first target: ensuring that applications 
to make ACS' commercial operations 
successful are running in all ACS offices by 
July 1 — no small feat, since some systems 
have to be operating at 120 sites throughout 
Australia and as far afield as Cocos Island. 

Digital will: 

— supply nearly 100 VAX 3000- and VAX 
4000-series computers and up to 1500 
DECstations 

— manage the integration of applications 
software to run in VMS from four different 
suppliers, and, 

— complete installation, testing and staff 
training — all in five months! 


The Australian Government's 
central works authority, 
Australian Construction 
Services or ACS, is counting 
on Digital to support its 
commercialisation program. 





JOHN BLACKLEY 


Taking Technology to the Top 


When companies like BHP, Coles Myer, 
Toyota and Adelaide Steamship want 
development training for their executive 
management, they go to Australia’s most 
prestigious college: the Australian 


Management College. 
As of January this year, instead of turing 


the first page in their reading material, those 


high-level managers will tum on their PCs 
from Digital, 200 of which have been 
networked throughout the College’s two 
campuses in Mount Eliza, Victoria and 
Windsor, NSW. 


In fact, during their stay of up to four and a 
half weeks, the College's participants will have 
to rely on Digital's technology in their rooms 
and in all public areas for everything from 
daily work schedules by EM, to accessing 
databases through a host of software programs 
to complete their assignments. 

“In a joint project with the College we will 
invest some $A6 million in equipment and 
support over the next five years,” says GIA 
Sales and Marketing Manager Ron Bunker, 
who has been made a Councillor of the 
College. 

“We'll ensure that technology is fully 
integrated into the management training 
process,” Ron adds. The scheme, which will 
be fully operational at both campuses by mid: 


this year, is a test bed for world-wide 
application. 

Education/Science Marketing Manager John 
Davidson points out that we are not aiming to 





The task ahead is multi-phased, involving 
several leading Complementary Solution 
Oryanisations (CSOs) and products such as 
Prophecy, a financial management suite; 
Ingres relational database management 
systems; Artemis project management tools; 
and WordPertect office automation software. 

The ACS said our consortium was selected 
for its ability to meet ACS’ business 
application requirements, and open-systems 
technology that met government and 
international standards. 

A spokesperson described VMS as a mature, 
stable architecture that “improves our ability 
to meet the operational deadlines and allows 
total flexibility in the future.” 

Subsidiary Manager Frank Wroe explains 
our tender was based on a commitment to 
open systems and our abilities in systems 
integration and project management, adding 
that the applied software developed by our 
consortium partners in VMS meant our 
proposal “stressed the preservation of ACS’ 
investment in the future.” 

Congratulations on a job well done to John 
Blackley and to everyone who supported this 
great win — and who will now push toward 
the go-live date. & 


turn the College into a Digital institute, In fact, 
Apple has been invited to donate some Macs 
and the College already has a number of IBM- 
compatible machines. 

“In connecting the equipment into the one 
network, our message is that Digital can pull 
all this together in a way that’s transparent and 
easy to use,” says John. “We are showing our 
NAS (Network Application Support) strategy.” 


®@ Further Dimension to 
Teaching 


The College runs courses for both middle and 
senior managers from both the public and 
private sector. While these managers are 
highly successful individuals with a great deal 
of business skill, they have varying degrees of 
technological familiarity. Some have none. 

Instead of running computer-specific 
training, the College will use the new 
technology to add a further dimension to 
traditional teaching: showing the impact that 
technology can have on the executive 
decision-making process. 

The longer-term goal is to establish the 
College as the leading management IT 
research organisation in the country. 

Subsidiary Manager Frank Wroe described 
the venture as 2 move to fully integrate 
technology into the management process. 
“We are not seeking to create new computer 
managers, but managers who. know how to 
maximise the support that technology can 
give.” Hi 








Management Changes Explained 








Following Frank Wroe's 
announcement of a new 
position, Chairman of the 
Board, and the naming of 
Ron Larkin as his successor, 


Digitalk spoke with both men. 


Welcome to SPR, Ron. How do you see 
the task ahead of you? 

The changing nature of our business means 
we must be able to respond to changes while 
also looking at market opportunities in a 
broadened way. As we become a more Open, 
more service-oriented company, we want to 
be leaders and to be that, we have to be more 
ready for change. It’s something that we need 
to go through, but our competitors are having 
to do it, too. We want to do it better and faster 
than they do. 

Another challenge is to be profitable. We 
have obligations to our employees and 
customers, but we also have certain 
obligations to our shareholders. 

Restoring growth is the other side of 
profitability. | don’t think you can get one 
without the other. There have been 
organisations that have focused strictly on 
profitability. They crank down costs and when 
their revenue suffers, they're in a weak 
position to capitalise on opportunities. We 
want to be a growing organisation. 

The complexity of the business and the 
diversity of our operation is increasing 
dramatically. The job of management is to 
manage the complexity and diversity, to 
balance growth and profitability. 


What would you ask employees to 
concentrate on? 

We must firstly continue to concentrate on 
our customer orientation. We need to become 
a more customer-focused organisation. The 
Account Manager is in charge and the 


Profile: 
Ron Larkin 





rest of us are in place to support the needs of 
customers through the Account Manager. 

A second item on everyone's agenda is to 
complete our integrated focus within Digital 
so that we're viewed as, and in fact are one 
company to the customer. 

I've heard it said that we're moving from an 
era of know-how to learn-how. What you 
knew and learned in the past is a great 
foundation, but that alone won't carry you to 
the future. We all have to become learners 
and stay learners. 


What strengths do you bring to SPR? 

| think | have an understanding of the 
industry and the directions that it's going in, 
having worked in the industry for 22 years. 

And I hope that I can foster a real sense of 
teamwork in the organisation so that we pull 
together as a single organisation. Certainly, | 
can foster the teamwork, but it’s going to take 
the whole company to make it happen. 
Hopefully, I can provide some direction and 
leadership. 

I'm a very strong believer in commun: 
ication. In our business, in this time of rapid 
change, it's more important than ever. 
Informed employees perform better and are 
able to better relate to our objectives and 
goals. 


What can you say to employees who 
are uncertain about the future and who 
as yet don't know you? 

I would say this: Digital has nothing to 
fear about the future. Other companies may, 
but we just need to look at it as a tremendous 
Opportunity, with our eyes wide open. 

I've been here for only a few days. I've 
spent some time with Frank, I've met 
members of the management team, I'm very 
excited about the group of people I've met 
here and the job that everybody is doing, and 
I’m just delighted that I've got the chance to 
come down here and work with all of you. 


Age: 48 

Birthplace: Washington DC, USA 

Education: Honours BA in Business 
Administration from Wilfred 
Laurier University, and MA in 
Economics from Queen’s 
University, Ontario. 

Family: — wife Rasma and three children, 
ages 13, 18 and 20. 

Interests: Tennis, golf, skiing and music. 

Work History: 

1969-1987 IBM — Systems Engineer, Sales 
Representative, Industry 
Marketing Manager, Product 
Marketing Manager, Branch 
Manager, Director of Marketing 

1987-1989 Digital — VP, Canadian 
Marketing. 


1989-1991 VP, Canadian Sales and Marketing. 


Frank Speaks 
Out seg 


CC Mh ... About the Role of 


Chairman of the Board 

A couple of years back we realised that in the 
next phase of Digital's development, strategic 
yiivisegcinipe cinerea st: 

re moving from simply being a supplier 
ince ERE We eee wee eed 
to put consortiums together to be able to give 
a solution. We wind up doing joint 
developments with products, marketing and 
so forth. Alliances are necessary to do the job 
our very large accounts need from us. 

Fes Satta ae a cori 

the Managing Director really don’t give one 
enough time to deal with both the immediate, 
pressing jobs and also some of those longer- 
term scenarios. 

As part of these management changes, 
we've put perspective onto a current set of 
strategies and two heads are better than one. 
Some of the problems we're dealing with are 
similar to those facing the Canadian market 
that Ron comes from. That doesn't mean, 
however, that the solutions are necessarily. 
going to be the same. 


 ... About His New Goals 


My first goal is to help position the Company 
for the next phase of growth. We've entered a 
brave new world where we've got to do things 
differently. We know better than we ever did 
that we'll need to work with other 
organisations to achieve success. We're more 
dependent upon those organisations, hence 
this focus on strategic alliances. 

Our competitors are faced with the same 
problems and are developing their own 
strategies. We want to be out in front, doing it 
better and faster than they are. 


—) ... About His Achievements 


In my nine years with Digital in SPR, I think 
that taking the Company from number five on 
the hierarchy to number two was a major 
achievement. Taking the Company into some 
new markets of government business and the 
financial services industry is another. Growing 
our turnover by nine times in nine years also 

I'm also proud about the way we've raised 
Digital's position in the market-place from an 
overall image point of view. BP has the logo 
of ‘the quiet achiever’, but I feel we are 
achiever. & 
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Career Milestones 





MARCH 


(| Five-Year Recipients 


David Bonner, SNA EIC 
John Chadd, STL.CS 
Simon Watt, MEA CS 
Andrew Sainsbury, SNL CS 
Andrew Stephens, SAJ CS 


APRIL 
(_] Five-Year Recipients 


Christine Stirrup, SNO Edu 
Trevor Hearn, MEO EIS 
Mandy Reinders, NZO EIS 
Mark Kiss, SNO EIS 

Murray James, CCO Sales 
Lisa Bingley, SNO F&A 


MAY 
LJ] Five-Year Recipients 


Cathie Platts, MEA Edu 
Ben Dunn, CAO Mktg 

Alan Tourle, SNL CS 

Roy Schwagermann, ALI CS 
Wim DeVylder, SNO F&A 
Robert Beale, SNO F&A 
Peter Roniotis, STL.CS 
Mike McGhie, ADO EIS 





Graeme Druce, SNL CS 
Alan Turner, SNH Sales 
Ray Pepper, TVO.CS 

Tim Mahar, WEO CS 
Jean Lewis, STL CS 

Jan Woodfield, SNO F&A 
Paula Davey, MEO EIS 


John McCullough, NZO Sales 
Lee Dubber, NZO CS 


L) Ten-Year Recipients 


Lawrie Hanson, MEO EIS 
Simon Treadaway, CAO Edu 
Dick McFarlane, MEO Sales 


Catherine Phelan, SNL CS 
Jane Edwards, NLO CS 
Michael Belakhov, SNO Mktg 
Cliff Row, ALI CS 

Thomas Fearns, MEO EIS 
Judith French, SMP Edu 

Jim Grohn, SNA EIC 

Hazel Broadbent, SNO Mktg 
Judy Mason, SNO Cus Ops 


Rocky Radhakrishnan, SNH EIC 


C] Ten-Year Recipients 


Chris Poppins, MEA CS 
Dave Ford, CAO.CS 
Mike Willcox, SNL CS 
Rodney Seeto, STL. CS 


George Hardie, WPO Sales 
Graeme Grogan, MEA Edu 
Jennifer Milford, SNO Sales 


() Twenty-Year Recipient 


Janos Farkas, SNO EIS 


C) Ten-Year Recipients 
Kwai Sin, SNA EIC 

Paul Chapman, SNS CS 

CL] Fifteen-Year Recipient 
Sharon Martin, ADO EIS 


(] Twenty-Year Recipient 
Leigh Newton, SNO Mktg 


JANOS FARKAS (left) 
; and Leigh Newton: 

me, 40 years of service 

| between them. 


EIS Names High Achievers 
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Ray Morcos was named EIS Person for January, 
and why was simple: in addition to his normal 
duties within the Computer Management 
Group, Ray took on the task of completing 
Digital's commitment to the Cruising Yacht 
Club of Australia for the running of the Race 
Results System used during the Sydney to 
Hobart Race. 

Ray performed the system management and 
customer liaison roles of facilities 


management on the DECsystem 5400 machine 
at SNH. He also ensured that communication 


links between the CYC at Darling Point, 
Digital at SNH and the RYCT at Hobart were 
properly installed, and that all equipment 
used in converting the application to run 
under ULTRIX was fully operational. 
According to NSW EIS’s Geof Robinson, the 
Race Results System performed its tasks well, 
saying “Digital gained, and will continue to 


gain, positive publicity for providing the full 
and complete solution to CYC’s needs.” 


MA Parade of Performers 


Maree Roebuck, a Secretary in NSW's EIS 
organisation, won acclaim in November as 
NSW EIS Person of the Month — a feat 
matched in December by Marg Williams. 

Firstly to Maree: some months ago, Maree 
took on the task of co-ordinating NSW's EIS 
highly successful training workshop, success 
that was directly attributable to her efforts to 
secure an excellent venue and ensure that 
everything went according to plan. 

EIS Project Manager, Solutions, Marg 
Williams, took out the kudos for December 
for her fine work managing a payroll/rostering 
systems development project for giant 
customer the Australian Broadcasting 
Corporation, since the feasibility study phase. 

Under Marg’s watchful eye, the project has 
reached a successful completion and is 
considered by many to be a flagship for the 
ABC’s MIS department, giving the ABC 
significant productivity improvements. 

EIS's high achiever for October was 
Specialist Stuart Zorbas, who has received 
numerous letters of thanks from customers 
who appreciate his care and skill with their 
VMS and ALL-IN-1 systems, & 


Ron Bunker 
Promoted 











SPR's Director of Sales and ae Ron 
Bunker, was promoted last month to VP, GIA 
Sales and Marketing, reporting to VP, GIA 
Manager Dick Poulsen. 

Ron joined Digital in Canada as a Software 
Support Specialist in 1971. He’s served as 
Calgary Branch Sales Manager, Canadian WP 
Marketing Manager, A&SG/PCS Group 
Marketing, US Area District Sales Manager and 
GIA Product Marketing Manager. 

Ron came to SPR in May 1989 and, at the 
time of this writing, no suecessor has been 
appointed to his SPR role. 

“Please join me in thanking Ron for his 
contributions in SPR,” Subsidiary Manager 
Frank Wroe said in making the 
announcement, “and wishing him success as 
he begins this new assignment.” 





The End of an Era 
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December 1990 marked the end of another 
decade and a lot of changes for SPR, such as 
the move to new Regional headquarters at 
SNO, constantly evolving technology that 
brought new techniques and ways of doing 
business, and sure-footed moves to a solid 
corporate footing against the undertow of 
economic retreat. 

For Senior Executive Secretary Jolande 
Brothers, December 1990 had a special 
significance. After more than a decade and a 
half of service to Digital and two Subsidiary 
Managers, the onset of Multiple Sclerosis and 
consequent medical advice forced Jolande to 
take indefinite sick leave. 

Jolande joined Digital in 1975 as an 
Assistant Accountant. SPR was then a small 
operation headquartered in the Sydney suburb 
of Crows Nest and staffed with just over 100 
employees. With her two sons Sean and Craig 
attending primary school, Jolande declined 
the offer of Secretary to then-Field Service 
Manager John Kilkenny (“I didn’t need twenty 
Field Service guys knocking on my door”). 

Within a year, she had twenty Sales guys 
knocking on her door instead. 


) Multi-faceted Role 


Jolande took up the role of Secretary to the 
Subsidiary Manager Max Bumet, who also 
served as the Subsidiary’s Financial Analyst 
and Sales Manages 





circa 1975 


Jolande, 


In those early days, Max was the only Digit 
to have a terminal in his office. 

When Frank Wroe succeeded Max in 1982, 
the Company had grown tremendously, 
employing 680 people. And all of them had 
terminals in their offices. 

“In those days, I knew everyone's name 
and most of their life stories!” says Jolande. 
“That's impossible now we're so large .. . a 
sad by-product of success, I suppose, But 
when the Company is growing up around you, 
you understand the mechanism of the place. 
You know how certain things happen and 
why, I guess I've been around long enough to 
answer the questions, or at least point my 
finger in the right direction.” 

Sitting in the ‘hot seat’ for so many years, 
Jolande's role often included psychotherapist, 
guidance counsellor, confidant and social 
worker. 

“Sure, I've seen my share of drama over the 
years, but I've accepted that as part of the job,” 
she says. 


Jolande Brothers Takes Leave 





“There's enough trauma in participating in 
office moves apart from anything else. Once 
the staff re-groups and become a community 
again, the hassles are soon forgotten. Since the 
arrival at Rhodes, people who once only 
talked on the telephone can now meet face to 
face, Communication becomes better for 
everyone and that is what it’s all about. 

“I'm just sorry I have to leave it all so 
soon.” 

On behalf of everyone who relied on 
Jolande for her help and kindness over the 
years, we wish her only the very best for the 
future. & 


Workstation Continues 





on Winning Way 








If all those magazine polls we told you about 
last issue didn't get the message across that 
our gear is the best around, well — Digital 
Review magazine has named our DECstation 
5000 Model 200 RISC-based workstation ~ 
(pictured) the “Best Workstation” in the 1991 
Digital Review Target Award Winners. 

It was was one of ten of our products to 
receive awards, which were based on 
readership surveys. Readers of the 
independent magazine chose winning 
products based on user friendliness, 
technological innovation and 
price/performance. 

Other Digital winners included the VAX 
4000 and VAXserver 4000 multi-user system 
and server, the KDM70 disk subsystem, the 
RA92 disk drive, the VT420 video terminal, 
PATHWORKS for Macintosh connectivity 


software, VAX Rdb relational database 
software, DECwindows user interface, and 
overall customer service. & 





Time for Training 





Did you know you can access VIX for all the 

information you ever wanted to know about 

the training taking place at SNO's Internal 

Training Centre — including technical 

training, employee development and sales 

training? 

O) Type VIX at the main ALL-IN-1 screen or at 
the ‘$’ prompt. 

1 Select ‘1’ for Local Infobases 


C) Select ‘13’ for Employee, Sales and 
Technical Training 

To view, for example, Sales Training outlines, 
select ‘1’ and the screen will display all course 
titles currently delivered by Sales Training 

To view the latest schedule, select ‘11’ 
followed by whichever area of training is of 
interest to you, such as Technical Training, 
Employee Development (Personnel) or Sales 
Training. 

To enrol, follow the procedure as 





described in ‘10° of the Employee Sales and 
Technical Training menu. 


Wi Calling SNO Students 


Need to send a message to an attendee on 
a course at SNO? Send an ALL-IN-1 message 
for the student to our electronic message 
board, located in the level one student 
lounge, such as: 

TO: MESSAGES@FSEDU@MRGATE 

SUB}: JAYNE MCINTOSH 

TEXT: PLEASE CALL MEGAN MCLAREN 


® Training for the Future 


Some of the courses coming up that may 
be of interest to you are: 

- DECwrite Use & Problem Verification 

- DECdecision Basic 

- Network Fault Isolation 

- Negotiating to Yes 


- Advanced Presentation Skills 

- Building Image Capable Applications 

- Qwiknet. 

And, of course, you can now access VTX to 
find out more. For further info on the delivery 
of next Open Systems 101 (pictured ), contact 
Jayne MacIntosh on SNO extension 5111. @ 





OPENS SYSTEMS 101 is just one of the many 
courses — Often tailored to individual needs 
— being run by the Internal Training Centre. 
Here, Senior Instructor Harry Eleftheriou 
assists EIS’s Bill Fulton and Ken Albert during 
the four-week course at SNO. 


April in Digital’s History 





1963: The world’s first minicomputer, PDP-5, 


is announced. 


1965: Introduction of PDP-8 (pictured), the 


first mass-produced minicomputer. 

1966: SPR’s first PDP-8 is installed at 
Melbourne University. Its cost: 
$A28,000. 


1970: First deliveries of PDP-11/20, our first 


16-bit minicomputer, 

1971: Frank Ollie becomes the first 
Salesperson in New Zealand. 

1974: Digital enters Fortune magazine's 
annual listing of the 500 largest US 


industrial corporations, ranking 475th 


in sales. 

1975: Introduction of Digital’s Network 
Architecture, DNA. 

1977: Christchurch (CCO) office moves to 
new premises at 75 Peterborough 
Street. 


CS offices are opened in Dunedin and 


Hamilton, NZ. 

1980: Australian fleet program commences 
and first CS vans put on the road, 

1981: Newcastle (NLO) office moves to 
larger premises in Waratah. 
New Zealand promoted to District 
status within SPR. 

1983: Digital announces VAXclusters, a 
process for tying VAX processors 


together in a loose-processor coupling. 
The company breaks into the Fortune 


100. 
1984: 25,000th VAX system shipped 
world-wide. 


500th VAX is sold in SPR (to Western 
Mining Corporation ). 
50th VAX is sold in New Zealand. 
1985: Digital rates number 65 in the Fortune 
100. 
1986: Introduction of VAX 8500. 
The company rises in rank to number 
55 on the Fortune 100. 
1987: Digital cracks the Fortune 50, climbing 
to number 44. 
The V1330 and VT340 introduced. 


amy, Sabes, ; / 
MELBOURNE UNTs Dr David Dewhurst with 
SPR’s first PDP-8 in 1966. Twenty-five years 
on, the now-retired Dr Dewburst reports the 
PDP-8 is still alive and well. 





1988: Digital rates number 38 in Fortune 


magazine's top 50. 

VAX 6200 series of compact, high- 
performance network computer 
systems is unveiled. 

Version 5 of the VMS operating system 
is introduced. 


1989: Digital climbs to number 30 in the 


Fortune 50. 
MicroVAX 3800 and MicroVAX 3900 


computers announced. 


1990: Digital rates 27th on the Fortune 50, 


the 16th consecutive year that the 
company’s position has risen. 

Digital announces more than 20 new 
computers, peripherals and software 
products (including DECstation 5000 
workstation and DECsystem 5000 
server) that extend the distributed 
computing capabilities of our RISC- 
based open systems offerings. 

Digital announces new water-based 
technology used to clean printed 
circuit boards that can eliminate 
chlorofluorocarbon solvents that 
destroy the ozone layer, and allows 
other manufacturers world-wide to use 
this technology without charge as part 
of its commitment to protecting the 
ozone layer. 

Twenty years after the introduction of 
the first PDP-11, the PDP-11/20, the 
family becomes Digital’s longest-lived 
family of computers, with 600,000 sold 
world-wide, 


Paddlers With a Purpose 





Melboume Service Delivery Unit Manager 
Geoff Maguire and Ian Skate, an instrument 
technician for Australian Newsprint Mills in 
Albury, showed a heap of determination to get 
a spot in the Red Cross Ultra Murray Marathon 
canoe race — and even more to complete the 
gruelling five-day event. 

The Murray Ultra Marathon is a fund-raising 
event for the Australian Red Cross Society. It’s 
the largest, toughest and longest canoe race in 
the world, starting at Yarrawonga on 
December 27 and finishing at Swan Hill four 
days later. 

This year, more than 600 paddlers, 
including 40 international paddlers, contested 
21 different classes on 404kms of Australia’s 
biggest river. 


@ Digital's Helping Hand 


Geoff and Ian, with help from MEO 
Marketing’s Mary Furlong, won a sponsorship 
contribution from our Victorian State 
Management team and then — with T-shirts 
for canoeists, running singlets for the team’s 
seven-person land crew, sign-writing for the 
canoe and a Digital banner as the checkpoint 
marker — off they paddled into one of the 
most worthy adventures going. 

According to the men, the Red Cross 
provided an amazing set-up with medical 
assistance and masseurs, and because every 
participant wanted to finish, queues at the 
Medivac every night told the story: contestants 





IAN SKATE and Geoff Maguire (left). 


were treated for muscle pain, blisters, sore 
bums, sunburn and swollen wrists. 

“There’s no quitting — the desire to finish 
is stronger than the pain.” 

The team say that although they had “the 
usual sore back, muscle pain and sore wrists”, 


“There's no quitting — the 
desire to finish is stronger 
than the pain.” 


a good massage each night from the Red 
Cross got them through the next day, and 
their times improved with each one. 

Five days of hard yakka later, the duo 
reached the finish line at Swan Hill, coming in 
26th in the Two-man Touring Kayak Class. 

They took 36 hours, 10 seconds to cover 
the distance. Not only did the pair realise their 
goal — that of finishing the race — but they 
played their part in the raising of 
approximately $A155,000 for the Red Cross. 
Well done! @ 








G reece: the Greek Ministry of Health has 
placed an order with Digital 
Equipment Hellas for over $US3 million of 
computer systems for hospital admission and 
patient data sharing in a network environment 
linking five of the largest hospitals in Greece. 
The total project, worth $US8 million in the 
next three years, will expand to additional 
hospitals. 


merica: The New York State Office of 

Mental Retardation and Developmental 
Disabilities is going with Digital to implement 
a newly developed tracking and billing 
system — running on a WAN from us 
throughout New York State — for long-term 
care facilities. 

The system was written in Digital Standard 
MUMPS (DSM) developed for health-care 
applications, and will track all information 
including developmental disability profiles, 
diagnostic and needs assessment, financial 
eligibility, staff management and all State-wide 
reporting requirements, 


World Update 





Cc zechoslovakia: Digital will open a full 
subsidiary operation in Czechoslovakia 
within months, and has agreements with three 
Czechoslovakian companies in an ambitious 
program to sell and service computer systems 
and solutions in Czechoslovakia. 

The announcement marks the latest 
investment to establish a lasting presence in 
the emerging markets of Central and Eastern 
Europe. 

Our Czech headquarters is being 
established in Prague. Plans are to open a 
Bratislavia office by year’s end. 


merica: ICI Pharmaceuticals Group, 

based in Delaware USA, has become the 
first pharmaceutical company to acquire the 
only commercially available paperless batch 
record system. 

ICI will use Palette software and an 
integrated factory information system based 
on a Digital computer network to automate 
production records kept for each drug batch 
manufactured. 


U K: Digital and Kapiti Inc, a leading 
supplier of trading room and wholesale 
banking systems, announced the integration 
of its advanced trading room system with 
DECtrade, our trading system platform. 

Kapiti is a specialist supplier of advanced 
trading room and wholesale banking, and its 
products are installed in more than 500 
locations world-wide. 


reed ong Kong: Our HGO cousins recently 
closed their second major workstation 
win at the Chinese University of Hong Kong. 
The sale involves 122 DECstations and 11 
servers valued at $US1.9 million. Competition 
included Sun, Silicon Graphics and HP. 


merica: the US Environmental 
Protection Agency has presented 
Digital with the 1990 Stratospheric Ozone 
Protection Award. Digital developed an ozone- 
safe cleaning technology for surface mount 
printed circuit boards — a water-based 
technology that's an alternative to man-made 
chemicals that may damage the earth’s 
protective ozone layer (see front page story). 

Digital then gave the technology freely to 
the Industry Co-operative for Ozone Layer 
Protection. 








Thought for the day: Live each day like it is 
your last. 


x**x 


1990 will be remembered for many things, but 
during the year Digital reached a couple of 
MAJOR milestones that are well worth 
publishing for posterity. For example, the year Yu 
saw us sell our 777,000th (3/4-millionth ) 
DECnet license as well as the Ethernet 
terminal port that put that total at 4.25 million! 

The number of Ethernet nodes and 
communications servers now stands at 
998,000, or 2000 short of the magic million, 
from 78,000 Ethemet customer locations 





worldwide. 
kk : 

ANYONE FOR GOLF? Seventy keen swingers — comprised of senior-level management of EASYnet, the mother of privately owned 
customers and Digits from practically every function — took part in the Sydney leg of the Digital computer networks, also did some growing 
Golf Series, sponsored by Ron Bunker. during 1990. By December 31, the network 

Highlight of the day was former PGA champion Bob Stanton, shown bere demonstrating bow was made up of 60,000 nodes at 540 sites in 
to get out of Ron's namesake. 31 countries. 

The Series is a nation-wide program that's seen many top customers spending a whole day That total of nodes is up 4000 since last 
with Digital, relaxing and learning not fust the finer points of pasture pool but also getting to report in October. 
know people behind Digital's name. Organised by Arun Sangbvi, it's been a run-away success — 
which is par for the course, of course! kk 


VP, Telecommunications/Networks, Bill 
Johnson is by nature of his position (and by 
his own good nature) close to founder Ken 
Olsen, And when in Adelaide recently, “BJ” let 
it slip that Ken has given him a secret mission: 
To find Digital a $US12-billion niche market! 


x*x 


Bill was in Adelaide to speak on the 
implications of the proposed Multi-Function 
Polis in South Australia. Bill was responsible 
for putting Digital into the MFP in Sophia 
Antipolis (VBE) near Valbonne, France, where 
Digital currently runs our worldwide 
telecommunications business. 


xx 


A sign of the times: A videoconferencing 
service between Littleton (LKG) in USA, 





Geneva (GEO) and Reading, UK (REO) is 4 s Be 
running for six months as a trial alternative to ——— ose | : oe ae 
international travel. “BURNING THE MIDNIGHT OIL” is more than a backneyed saying — it’s a fair caption for this 
Realtime, colour videoconferencing pic snapped in February at a five-day “Managing Projects with Digital's Project Methodology” 
enables interactive communications (two-way (MPDPM ) course where twenty Project Managers from across the Region and representing all 
video and audio) between remote sites, with functions boned their project management skills. 
added graphics capability to support overhead While the photo shows (left to right) Peter Ho, Guy Pickering, Richard Hood and Paul O'Brien 
and 35mm slide presentations. still hitting the books after one of the marathon 17-bour days, Regional CS Manager Graeme 
Shorter demonstrated senior management's level of commitment to MPDPM training — be made 
xx a two-hour round trip to Wilton, south of Sydney, to give a 15-minute address to the course. 
What's more, Regional SI Business Manager Lee Winstrom took time out of bis bectic schedule 
Applications Marketing’s Hugh Pattinson to also present to the Project Managers. 
@SNO and wife Susan are proud parents as of We have about 100 Project Managers in SPR. Each Project Manager is totally responsible for 
December 21. That's the historic day that the tasks they undertake, making MPDPM training essential as we win more and more complex 
delightful daughter Elizabeth Jennifer Jane sales that require large amounts of Systems Integration expertise. 
made good her entrance, tipping the Toledos The MPDPM training was organised by Methodology Tools and Training Manager Stephen 


at 6lb 7oz. Hairs. 


OVERSEEN AT RHODES: this month we bave a 


get: to-know-SNO pic that shows those readers 
not located at Regional HQ the faces behind 


their pay cheques: Payroll's (left) Irene Cooper, 


Gail Eckersley, (right) Denise Lehmann and 
Fiona McCaul 

In December and January, one of their 
busiest times, Payroll processes 350 records a 
day for all Australian employees and ex-pats. 


That number is not insignificant, nor is the 


importance of each one. Payroll keeps the 
records straight on Digits’ sick and annual 
leave, overtime, meal allowances, changes to 
remuneration, job status, address, marital 
status, cost centre, bank account and much 


om more. 


xxx 


A shaggy dog story: The next generation of 
passenger aircraft will be so computerised that 
cockpit crew will be reduced to one man and 
a dog, according to a SNO visionary on the 
future of failsafe computers. 

When asked why have a dog in the 
business end of an airplane, his answer is: “To 
stop the man touching anything.” 

So why’s the human needed? Reply: 
“Someone's got to feed the dog!” 


kx 


Overheard in MEO: An experimental 
psychologist is a scientist who pulls habits out 
of rats. 


xxx 


You read it first here: PC/PCI Marketing 
Manager Lee Cameron is busily working up 
new promotional literature that will greatly 
simplify the nomenclature by which the world 
) knows our PC 
Gone — or at least going — are 
DECstations and DECsystems. Soon, a PC from 
Digital will be known as simply a “DECpc’”, 
followed by its model number. Makes sense, 
eh! 





Dwerhéantt 


xxx 





Baby boom, NZ-style: New Zealand EIS 
Manager John Quirk and wife Alison are 
(we're told) still celebrating the December 21 
birth of bouncing baby boy Nicholas. 

Master Sam Martin has also joined the 
Martin household headed by NZO-based 
Financial Analyst Andrew and Debbie. Son 
Sam was the best Christmas present that Mum 
and Dad could've asked for, presenting 
himself on December 23. 

Not to be outdone, Andrew's manager, NZ 
Financial Analysis Manager Eric Skilling and 
wife Carolyn began February in fine style, 
welcoming daughter Tarryn on February 3. 


xx 


A hearty and sincere “Thank you” to two 
people who made major contributions to 
Digitalk. 

Klay Lamprell has taken up a freelance 
journalism career on the eve of her first book, 
Birth Stories. 

Simon Mansfield has flown off to chase 
fame and fortune via Japan. 

Words can't express our appreciation, or 
our very best wishes to each in their new 
pursuits. 





First DECpe, then what? DEClap? DECnote? 

Well, in Hannover, Germany last month an 
announcement was made about Digital's entry 
into the portable PC and laptop markets. 

Digital Europe displayed a line of portable 
computers based on Intel Corporation's 
80386sx and 80386dx processor architecture. 
The new DECpe 320p is a notebook 
computer, and DECpc 333p is a laptop. Both 
systems feature 60-Mb intemal hard disk 
drives, 1.44-Mb internal diskette drives, LCD 
displays and integrated mouse pads to allow 
efficient use of Microsoft's MS-Windows 
Graphical User Interface. 

The portable PCs are being considered for 
possible future distribution in SPR, but there's 
no formal announcement yet about the new 
line being sold in SPR. 


xxx 


Overheard in SNO's employee courtyard, 
where Digits so-inclined escape for a smoko: 
“It isn't the cough that carries you off. It’s the 
coffin they carry you off in.” & 





ALL ABOUT ALBERT Cuschieri was the subject 
of an official farewell for Digital's world. 
beating Salesperson, beld at SNO on March 1. 

Well-wishers turned out in force for the 
farewell. Here, SPR's longest-serving Digit 
receives a token of bis colleagues’ 
appreciation: a glorious framed print of the 
Van Gough masterpiece, “Field of Flowers” 

Again we thank Albert for bis 25 years of 
service to the Company, and wish bim all the 
very best. 








Victory Salutes 


CAO Sales scoops major 
Government contract, while 






Winning Word$ 


then forward it to Digitalle SNO2-3/F3. 

From all correct entries received by May |, 
we'll select one lucky winner who will then 
dine out on Digitalk to the value of $A100. 

Get out those Digital Dictionaries, make 
the most of our clues and good luck! 





A good meal doesn't go cheap these days and 
to reflect its increasing value, we're giving the 
Marketing takes System mazes of past issues the flick in favour of a fair 
Integration to new heights of dinkum, brain-teasing crossword — Digital 
learning. style. 

The rules remain the same: complete our 
Digital crossword puzzle, clip or photostat it, 
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Regional Personnel Manager, 

Hugh 

To isolate and correct errors. 

Able to withstand the effects of intemal 
faults, as in the VAXT series 
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14. Tape drive family 

15. MEO’s Regional Industrial 
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19.  Aggreat way to find an employee's 
details, such as location, phone, etc 

20 Perth office's street. 


7 CO Sic Ha! 


9 Around Digital’s 








From akia to * we lar feature known by it 
+4 : ate fs 
Kong, it's a small world after all, a ea : 
24. New initials for Field Service. 
. ® Across 25. Belfast office, — — O 2 Orange office 
4 A.rooosd on a disk . This company joined Digital and Intel 29. SPR Subsidiary Manager'trom 1964 
7 Ken Olsen's brother and co-founder of in the creation of Ethemet 1965, Ron ; 
Digital 2% | Bil— — — —~ —, known asa guru ¥.  Astatement that generates a set of 
9 Albury office on DECSYSTEM: 10s and later Al during instructions 


djijglijtla 





10. Rockhampton office his 22-yeur career 3). Major television customer in New 
2 ———— friendly 2% O'Connell Sreet office Zealand a 
14 Disk drive 32. Formerly Nac 33. —_ Land of the long white cloud 
Corporation's employees in the South Pacific Region {SPR} 14 Slang tern of gratitude H4. Adelaide office 3% SPR Subsidiary Manager 
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The Digital logo, ALL-IN-1, DEC, DEC C, DECdecision, DEC 
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DECtape, DECtrade, DECUS, DECwindows, DECWORLD, 
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